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Introduction

The real estate sector in Pakistan is highly competitive, with thousands of

agents operating in cities like Lahore, Karachi, Islamabad, and Faisalabad.
Traditionally, real estate agents rely on offline referrals, physical office

presence, and word-of-mouth marketing. However, with increasing intemet
penetration and social media usage, digital

marketing and SEO have become essential tools for real estate agents togenerate
leads, build trust, and increase property sales. This case study explains how a digital
marketing agency {e.g., Shopzy Digital

Solutions) can help real estate agents grow their business using
SEOQandonlinemarketing strategies.




Client Background
(Real Estate Agent Profile)

Atypical real estate agent in Pakistan:

Works in housing societies or local markets
Depends mostly on walk-in clients and referrals
Has limited online presence (or only Facebook
page)

Faces difficulty in generating consistent leads

Main Problems

Low online visibility

No website or poorly optimized website
High competition in property listings
Lack of branding and trust online




Obijectives of Digital
Marketing Campaign

The primary goals of the SEO & digital marketing strategy
were:

Increase online visibility of the real estate agent Generate
qualified property buyer/seller leads

Build brand trust and authority

Reduce dependency on offline referrals
Improve ranking on Google search results




SEO Strategy
(Search Engine Optimization)

Keyword Research Local SEO

Target keywords included: Created and optimized Google Business Profile
‘ "houses for sale in Lahore” Added cormect address, contact number, and

“real esiate agents in Pakistan” working hours

“lots for sale in DHA Lahore” Collected customer reviews for frust building

"property dealers near me" Listed business in local directories

Technical SEO ConlaentMametng

Secure website (HTTPS) 2026"
XML sitemap submission io Google Search o "How to Buy Property Safely in Pakistan™

Mobile-friendly webste design Blog posts like:
Fast loading speed optimizafion 'Badhnesk)kmestnLamRedEdm
‘ SEC-optimized property descriptions



Results (Expected Outcomes)

After implementing SEO + digital marketing strategy:
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Improved Website traffic Increased Higher Reduced
Google increased brand number of dependency
ranking for significantly awarenessin  qualified buyer on physical
local property within 2-3 target housing inquiries marketing
keywords months societies




Paid Advertising
(Meta Ads & Google Ads)

Google Search Ads targeting
property buyers

Facebook lead generation
campaigns

Retargeting ads for website
visitors

Social Media Marketing -~
Platforms used:

Facebook

Instagram

TikTok
Content strategy:

Video tours of houses and plots
Paid ads for lead generation
Property listing posts

Digital Marketing Strategy

WhatsApp Marketing =

Automated responses for
property inquiries

Daily property updates
broadcast lists

Click-to-WhatsApp ads
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Lack of digital awareness
among agents

High competition in real
estate keywords

Challenges

Faced .

Trust issues from online Budget limitations for
leads small agents



Conclusion

SEO and digital marketing have become essential o —
tools for real estate agentsinPakistan. A
well-planned strategy combining SEO, social media
marketing,

and paid advertising can significantly improve lead
generation and businessgrowth. Digital agencies
like Shopzy Digital Solutions can play a key role in
transforming traditional real estate businesses into
strong online brands.
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